
Summary 

Hans-Bernd Brosius/Walther Ziegler: Mass media and suicide: Practical 
consequences of the "Werther-Effekt" (Werther effect) 

In many studies of the Werther effect in the last 30 years, nearly every 
conceivable kind of imitated suicide after TV- and newspaper reports has 
been evaluated. U nfortunately, in Germany, no effort has been made to 
mak.e use of this information to evaluate practical instructions given to 
journalists for the avoidance of the Werther effect in future situations. In 
reviewing the literature, the consequences of this neglect become 
immediately obvious. Reports of suicide must avoid any concrete 
description of methods and places. Further they never should appear on 
the front-pages (no suicide-headlines) of newspapers and they should 
never provide even simple explanations of the motives (romantisation, 
heroisation) of the suicide. These - from a medical point of view -
necessary demands bring journalists in a paradoxical situation. The 
reporters have to report vividly about an event, about which they 
shouldn 't publish any concrete details. The answer to the classic pro­
fessional standard questions "who did what, when, in which way and 
why?" is suddenly taboo. A further problern is the fact that suicide stories 
are a selling factor that journalists have to follow the dictates of the 
market. Our paper discusses these problems, shows alternatives for 
practical instructions for the making of suicide reports and gives an 
outline for the creation of the first media-guide in Germany. 

Lars Rademacher: "Show Me Who You Really Are ... " - What We See 
When We Watch Big Brother- Seven Interpretations of a Media Event 

In the past months discussions about the media event "Big Brother" have 
been very emotional. Many commentators and politicians saw an urgent 
need for action recommending to ban the show altogether. The lack of 
objective arguments shows that the format of "Big Brother" is considered 
a break. of taboos causing shock and outrage. On this basis, the following 
article presents seven possible readings of the show ranging from 
anthropological and sociological aspects to a complex genre analysis. 
These interpretations reinforce the basic assumption that "Big Brother" 
cannot be defi.ned unambiguously due to the various perspectives 
construed. Therefore, the show is a precise reflection of adolescent's 
state of identity between a loss of orientation and strive for experience at 
the begin of the new millennium. 
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