
Content

1.	 Introduction  � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 7
1.1	 The central hypothesis—in bad neighbourhood?  � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 12
1.2	 Digital capitalism and value �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 17
1.3	 Productive forces and the market �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 19
1.4	 Three distributive forces and their development �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 22
1.5	 lllustrations and destructions � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 24

2.	 Digital Capitalism Revisited—again?  � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 27
2.1	 Dan Schiller and the emergence of digital capitalism �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 30
2.2	 Dynamic—Transformation—Actors �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 33
2.3	 Immateriality—Labour—Value �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 37
2.4	 Scarcity—Superabundance—Crisis �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 45
2.5	 Much said—any questions answered?  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 58

3.	 The First Blind Spot:  
	 Value in Digital Capitalism  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 61
3.1	 Mazzucato or the rediscovery of value � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 62
3.2	 Whoever speaks of value … � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 67
3.3	Continuing the search for the new   �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 79

4.	 Transformation and the Productive Forces  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 83
4.1	  Polanyi’s Great Transformation �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 86
4.2	 Marx’s development of the productive forces �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 97
4.3	 The productive forces and digital capitalism:  
	 reductionism and misunderstandings  � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 107

5.	 The Second Blind Spot:  
	 The Realisation of Value in (Digital) Capitalism  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 113
5.1	 Expansion and the market �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 114
5.2	 Consumption and society �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 121
5.3	Communication and crisis �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 129

https://doi.org/10.14361/9783839458938-toc - am 12.02.2026, 20:38:21. https://www.inlibra.com/de/agb - Open Access - 

https://doi.org/10.14361/9783839458938-toc
https://www.inlibra.com/de/agb
https://creativecommons.org/licenses/by/4.0/


6.	 The Distributive Forces and (Digital) Capitalism:
	 What is New?  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 139
6.1	 The distributive force ‘advertising and marketing’ � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 142
6.2	 The distributive force ‘transport and warehousing’ � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 147
6.3	The distributive force ‘control and prediction’  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 155
6.4	 How the distributive forces combine with digitalisation  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � 166

7.	 The Distributive Forces and (Digital) Capitalism:
	 Some Clarifications   �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 173
7.1	 Distinction: relations of distribution versus circulation  � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 174
7.2	 Transformation or casting off the skin:  
	 the disruption of the productive forces?  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 182
7.3	 The development of productive and distributive forces—conceived as one �� � � � � 193

8.	 The Distributive Forces in Digital Capitalism:
	 Some Empirical Illustrations  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 199
8.1	 GAFAM and the platform economy � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 200
8.2	 Catalysts for value realisation �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 207
8.3	The distributive forces and merchant capital 4.0  � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 221

9.	 Digitalisation:
	 Distributive Force or Destructive Force?  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 231

Bibliography  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 253

List of Figures  �� � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � � 279

https://doi.org/10.14361/9783839458938-toc - am 12.02.2026, 20:38:21. https://www.inlibra.com/de/agb - Open Access - 

https://doi.org/10.14361/9783839458938-toc
https://www.inlibra.com/de/agb
https://creativecommons.org/licenses/by/4.0/

