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Mergers in Higher Education

Martin Kockeritz

Resource Interdependence and
Organizational Integration

Material Manifestations of Mergers and Incorporations
in Higher Education
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What determines the level and orientation of
organisational integration following mergers?
Drawing on resource dependence theory, the
author of this study empirically shows that,
within the context of higher education, inter-
nal power relations resulting from interde-
pendencies with the environment are decisive
in this respect.

From a (meta-)theoretical perspective, the book
challenges two central tendencies in M&A
research. Firstly, it counteracts the increasing
fragmentation and isolation of approaches by
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taking the concept of integration back to its
roots in organisation theory. Secondly, using a
materialist — realist explanation, it critically
examines the dominating idealist—subjectivist
approach to theorising (e.g. organisational
culture).

Since the study empirically quantifies and vis-
ualises power potential on the levels of teach-
ing and research units, the author suggests ways
of applying his findings to numerous organi-
sational steering issues beyond the study’s
primary subject of interest.

To order please visit www.nomos-shop.de,

send a fax to (+49)7221/2104-43 or contact your local bookstore. {} Nomos
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