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The handbook in its 5th, comprehensively up-
dated and expanded edition, accompanies long-
term developments in the constantly changing 
social media sector and explains fundamental 
interrelationships. It describes a strategy model 
for developing your own solutions, summarises 
theories, methods and models and shows their 
practical application. In addition, current trends 

and players such as virtual and corporate influ-
encers are considered. The use of social media 
for sustainability, as well as the emergence of 
new platforms such as TikTok and BeReal, and 
the associated opportunities and risks for young 
people are also discussed. New in this edition 
are questions of digital responsibility for com-
panies, new work and social collaboration.
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