SM R

EDITORS

Martin Benkenstein
Manfred Bruhn
Marion Buttgen
Andreas Eggert
Heiner Evanschitzky
Christiane Hipp
Helmut Krcmar
Martin Matzner

Friedemann W.
Nerdinger

Volume 5

3/2021

JOURNAL OF SERVICE
MANAGEMENT RESEARCH

Transitioning to Platform-based Services and
Business Models in a B2B Environment

Martin Matzner, Tobias Pauli, Emanuel Marx,
Jiirgen Anke, Jens Poeppelbuss, Erwin Fielt, Shirley
Gregor, Ruonan Sun, Katja Maria Hydle, Tor Helge
Aas, Margqunn Aanestad, Jaap Gordijn, Fadime
Kaya, and Roel Wieringa

No Risk — More Fun? The Influence of Shopping
Companions on Adolescents’ Risk Perception and
Hedonism

Stefanie Wenzel and Martin Benkenstein

Business Solutions in the B2B World —
A Systematic Literature Review

Rodi Akalan

Value Co-Creation and Co-Destruction in Health
Care: Analyzing Citizenship and Dysfunctional
Patient Behavior in Nurse-Patient Encounters
Jennifer Hendricks, Gertrud Schmitz, Zelal Ates,
and Marion Biittgen

C.H.BECK - Vahlen - Munich

www.journal-smr.de
Q650202103



https://doi.org/10.15358/2511-8676-2021-3-1
https://www.inlibra.com/de/agb
https://creativecommons.org/licenses/by/4.0/

Universitat (
Rostock ©

Traditio et Innovatio

7" Rostock Conference
on Service Research

- Tay 0" 2021
REGISTER NOW!
Topics could cover, www.dl-tagung.de

but are not limited, to

m Functional Aspects of Services such as Work System Design,
Customer-Employee Interactions, the Design of Innovative
Services, Services Controlling and/or

m [nstitutional Perspective on Specific Services such as Financial
Services Providers, Tourism Enterprises, Tax Advisors, Auditors,
or Logistics Companies

Faculty of Economic and Social Sciences

Department of Business Administration



https://doi.org/10.15358/2511-8676-2021-3-1
https://www.inlibra.com/de/agb
https://creativecommons.org/licenses/by/4.0/

JOURNAL OF SERVICE

SMR MANAGEMENT RESEARCH

Volume 5
3/2021

Managing Editors

Martin Benkenstein, University of
Rostock/Germany

Marion Biittgen, University of Hohen-
heim/Germany

Editorial Board

Manfred Bruhn, University of Basel/
Switzerland

Andreas Eggert, Paderborn University/
Germany

Heiner Evanschitzky, Alliance Man-
chester Business School /UK

Christiane Hipp, Brandenburg Univer-
sity of Technology /Germany

Helmut Krcmar, Technical University
of Munich/Germany

Martin Matzner, Friedrich-Alexander
University Erlangen-Niirnberg/
Germany

Friedemann W. Nerdinger, University
of Rostock/Germany

Advisory Board

Sabine Benoit, Surrey Business
School /UK

Jorg Finsterwalder, University of
Canterbury/New Zealand

Dwayne Gremler, Bowling Green State
University /USA

Joachim Hiiffmeier, TU Dortmund /
Germany

Michael Kleinaltenkamp, FU Berlin/
Germany

Werner H. Kunz, University of
Massachusetts Boston/USA

Michael Leyer, University of Rostock/
Germany

Peter Magnusson, Karlstad Universi-
ty/Sweden

Martin Mende, Florida State Universi-
ty/USA

Kathrin Moslein, Friedrich-Alexander
University Erlangen-Ntrnberg/
Germany

Andy Neely, University of Cambridge/
UK

Frank Piller, RWTH Aachen/
Germany

Anat Rafaeli, Technion Haifa /Israel

Sven Tuzovic, QUT Business School/
Australia

Florian von Wangenheim, ETH Ziirich/
Switzerland

Jochen Wirtz, NUS Business School /
Singapore

CONTENT

Editorial . . . . . . e e 142

Transitioning to Platform-based Services and Business Models in a B2B Environment
By Martin Matzner, Tobias Pauli, Emanuel Marx, Jiirgen Anke, Jens Poeppelbuss, Erwin Fielt, Shirley Gregor, Ruonan Sun,
Katja Maria Hydle, Tor Helge Aas, Margunn Aanestad, Jaap Gordijn, Fadime Kaya, and Roel Wieringa . . . . . . . ... .. 143

No Risk — More Fun? The Influence of Shopping Companions on Adolescents’ Risk Perception and Hedonism

By Stefanie Wenzel and Martin Benkenstein . . . . . . . . . . ... 163
Business Solutions in the B2B World — A Systematic Literature Review

By Rodi Akalan . . . . . . . 176
Value Co-Creation and Co-Destruction in Health Care: Analyzing Citizenship and Dysfunctional Patient Behavior

in Nurse-Patient Encounters

By Jennifer Hendricks, Gertrud Schmitz, Zelal Ates, and Marion Biittgen . . . . . . . .. ... ... ... ... ....... 196

Imprint . . . .. 210



https://doi.org/10.15358/2511-8676-2021-3-1
https://www.inlibra.com/de/agb
https://creativecommons.org/licenses/by/4.0/

