
Editors
Thomas Steger 
Rainhart Lang 
Irma Rybnikova

4 2017
Volume 22
Pages 439 –640
ISSN 0949-6181

Contents
■■ Dragana Sajfert, Milan Nikolić, Jelena Vukonjanski,  

Edit Terek, Marko Vulović
The impact of leaders’ ethical behavior on certain 
individual and organizational effects: the Serbian case

■■ Ljiljana Božić, Valerija Botrić 
Eco-innovations in Croatia: exploring entrepreneurs’ 
motivation

■■ Danijela Stošić-Panić 
Differences in the Human Capital of Female and Male 
Entrepreneurs – Evidence from the Republic of Serbia

■■ Jana Žnidaršič, Matej Černe, Dunja Bošnjak
Public relations: A moderating variable on public sector 
effectiveness and trust (A comparative study between 
Bosnia and Herzegovina and Slovenia)

■■ Carlos Jardon, Mariia Molodchik
What types of intangible resources are important for 
emerging market firms when going international?

■■ Igor Ivašković, Tomaž Čater, Barbara Čater
The strategic influence of stakeholders in non-profit 
organisations: The role of the municipality in 
basketball clubs from South-East Europe

■■ Hana Urbancová, Martina Fejfarová
Age Management Aspects in the Czech Republic

JEEMS
Journal of East European Management Studies

jeems.nomos.de

JE
EM

S 
  J

ou
rn

al
 o

f E
as

t E
ur

op
ea

n 
M

an
ag

em
en

t S
tu

di
es

Vo
lu

m
e 

22
 | 

Is
su

e 
4 

| 2
01

7

Digital Copyright in the EU

The book critically examines the current pro-
cess of reforming the copyright system in the 
European Union. On the basis of core elements 
of the harmonised copyright acquis, the work 
exposes the shortcomings of current reform 
proposals with a view to establishing a digital 
single market. In this regard, it is highlighted 
that the existing directives and regulations 
lack fundamental principles that could serve 
as a basis for a systematically structured 

European copyright, and that also the current 
reform proposals do not refl ect such an ap-
proach. These defi cits are addressed by funda-
mental approaches for an EU copyright reform. 
For this purpose, three legislative options are 
discussed. The work takes a clear position in 
the current debate of EU copyright reform and 
off ers starting points from which a more sys-
tematic and coherent copyright system can be 
developed.
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