
Summary 

Thomas Linke/Daniela Pickl: Self-critical journalism in the media-jungle 

During the last decade the media scene in Germany has been so widely 
diversificated that it is often called a media-jungle. The media themsel­
ves, now, reacted to this tendency by more and more making their own 
scene to a subject matter. In this way, a new kind of journalism emerged: 
media-journalism. While university studies on this topic in general are 
still in the beginnings, at the faculty for Journalism II of the Catholic 
University of Eichstärt in the Wintersemester 1998/99 two degree dis­
sertations were written: one as an opinion poll and one as an analysis of 
content. In the opinion poll editors of all media sections in Germany were 
especially questioned concerning their self-understanding while the con­
tent analysis tried to find out about the quality of media-reporting in 
selected newspapers. Both researches concentrated on the question 
which conception of media-journalism is favoured in Germany. The ans­
wer was alike in both cases: Most frequently the integrational approach is 
chosen collecting all media themes on one page. On second place follows 
the crossection model: distributing media themes - either by purpose or 
due to financial and personal circumstances - all over the issue. In additi­
on, in Germany at present a positive tendency is to be found: More and 
more newspapers install own media editors. 

Christian Schicha: Media-Ethics Criteria based on Communication Ecolo­
gy- Perception of political reporting "second hand" 

This text sketches out normative criteria for communication ecology and 
considers mediaethical consequences. Due to the fact that the media are 
increasingly dominating everyday life and working sphere, interpersonal 
communication gives way to technologically mediated communication. 
The life of the individual is therefore increasingly marked by second hand 
experiences. The communication and media ecology approach explores 
both chances and risks of "mediated" societies. Taking political reports 
on television as an example, this text examines to what extent political 
information programmes adequately inform the recipients about complex 
political contexts. It also questions whether the idealtypical postulate of 
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freedom of opinion is compatible with the structural conditions of an 
increasingly commercialized media landscape. Practicing mediaethical 
reflection, this text would increase the level of information available to 
recipients and motivate their participation in politics. 
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