SC|M

Studies in Communication and Media

Gegriindet im Auftrag der Aus dem Inhalt

Deutschen Gesellschaft fiir

Publizistik- und Kommuni- EDITORIAL

kationswissenschaft e. V. Alexander Godulla & Christian Pieter Hoffmann
(DGPuK). Ready or not, here | come. How synthetic media

. challenge epistemic institutions
Established on behalf of

Deutsche Gesellschaft fiir FULL PAPER

Publizistik- und Kommuni- Stephanie Geise, Anna Ricarda Luther,

kationswissenschaft e. V. Sabine Reich & Michael Linke

(DGPuK). A new face of political advertising? Synthetic imagery
in the 2025 German federal election campaigns on
social media

Michael Davis & Monica Attard
“The morass is just getting ... deeper and deeper and
deeper”: Synthetic media and news integrity

Mary Holmes, Klaire Somoray, Jonathan D. Connor, Darcy
W. Goodall, Lynsey Beaumont, Jordan Bugeja, Isabelle E.
Eljed, Sarah Sai Wan Ng, Ryan Ede & Dan J. Miller
Spotting fakes: How do non-experts approach
deepfake video detection?

RESEARCH IN BRIEF

4 2025 Daniel Vogler, Adrian Rauchfleisch & Gabriele de Seta

Support for deepfake regulation: The role of third-

14. Jahrgang person perception, trust, and risk
Seite 471—- 623
FULL PAPER
ISSN 2192-4007 Nils Vief, Marcus Bosch, Said Unger, Johanna Klapproth,

Svenja Boberg, Thorsten Quandt & Christian Stocker
Synthetic disinformation detection among

German information elites — Strategies in politics,
administration, journalism, and business

hd Nomos



https://doi.org/10.5771/2192-4007-2025-4-I 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

Spoiler Alert

Transdisciplinary Views on Spoilers

SIMON SPIEGEL (ED.)

THE FEAR
OF KNOWING

The fear of spoilers is now a global phenome-
non, but it had been barely researched until
recently. For the first time, this volume brings
together scholars and practitioners from a va-
riety of fields to explore the concept. Do spoi-
lers really diminish our enjoyment of films,
books or games? How do different fan commu-
nities deal with the issue? Has spoiling always
been frowned upon, or were there times when
it was handled differently? And how has the
fear of spoilers affected the way media content
is produced and marketed? The contributors to

Also available on Jinlibra.com

a OPEN
ACCESS

Simon Spiegel [Ed.]

The Fear of Knowing

Spoilers in Film, TV, Literature

and Gaming Culture

2025, 327 pp., pb., € 84.00

ISBN 978-3-98858-114-3

E-Book 978-3-98858-115-0

(Pop: Kultur | Medien | Asthetik, vol. 3)

‘The Fear of Knowing’ come from the fields of
film, literature, game and fan studies, as well
as empirical psychology, and their findings
are—spoiler alert!—not always what you
might expect.

Simon Spiegel is Privatdozent and senior re-
searcher in film studies at the University of
Zurich. He has published widely on science
fiction and utopian films, and is the chief editor
of the interdisciplinary journal ‘Zeitschrift fir
Fantastikforschung'

Available in bookstores or via nomos-shop.de

Customer Service +49 7221 2104-222 | service@nomos.de

Returns are at the risk and expense of the addressee.

https://doi.org/10.

rombach
wissenschaft

1A



https://doi.org/10.5771/2192-4007-2025-4-I 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

10.



https://doi.org/10.5771/2192-4007-2025-4-I 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

SC|M

Studies in Communication and Media

Inhalt

EDITORIAL

Ready or not, here | come. How synthetic media challenge epistemic institutions

Bereit oder nicht, hier komme ich. Wie synthetische Medien epistemische Institutionen
herausfordern

Alexander Godulla & Christian Pieter Hoffmann

FULL PAPER

A new face of political advertising? Synthetic imagery in the 2025 German federal election
campaigns on social media

Ein neues Gesicht politischer Werbung? Synthetische Bilder im Wahlkampf der Deutschen
Bundestagswahl 2025 auf Social Media

Stephanie Geise, Anna Ricarda Luther, Sabine Reich & Michael Linke

.0rg/10.5771/2192-4007-2025-4-1 https://www.inlibra.com/de/page/agb - Open Access -


https://doi.org/10.5771/2192-4007-2025-4-I 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

FULL PAPER

“The morass is just getting ... deeper and deeper and deeper”: Synthetic media and news integrity
»Der Morast wird immer ... tiefer und tiefer und tiefer*: Synthetische Medien und
Nachrichtenintegritat

Michael Davis & Monica Attard 517

FULL PAPER

Spotting fakes: How do non-experts approach deepfake video detection?

Félschungen feststellen: Wie konnen Nicht-Experten Deepfake-Videos erkennen?

Mary Holmes, Klaire Somoray, Jonathan D. Connor, Darcy W. Goodall, Lynsey Beaumont,

Jordan Bugeja, Isabelle E. Eljed, Sarah Sai Wan Ng, Ryan Ede & Dan J. Miller 550

RESEARCH IN BRIEF

Support for deepfake regulation: The role of third-person perception, trust, and risk

Unterstiitzung fiir Deepfake-Regulierung: Die Rolle von Third-Person-Perception, Vertrauen

und Risiko

Daniel Vogler, Adrian Rauchfleisch & Gabriele de Seta 570

FULL PAPER

Synthetic disinformation detection among German information elites — Strategies in politics,
administration, journalism, and business

Erkennung synthetischer Desinformation unter deutschen Informationseliten —

Strategien in Politik, Verwaltung, Journalismus und Wirtschaft

Nils Vief, Marcus Bosch, Said Unger, Johanna Klapproth, Svenja Boberg,

Thorsten Quandt, & Christian Stécker 594

Open Access - [ EzT=TN



mailto:scm@nomos.de
http://www.scm.nomos.de
http://www.scm.nomos.de
https://doi.org/10.5771/2192-4007-2025-4-I 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

