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Editorial 

Our current economic systems are not geared towards the satisfaction of needs 
and the care for our environment and our fellow human beings, but solely towards 
growth and profit. The consequences of this are a constant reproduction of social 
inequalities along the axes of class, race and gender as well as the isolation of indi
viduals and the destruction of nature. 
The New Economy book series provides explanations for these multiple crises of 
our time and opens up possibilities for a sustainable, solidarity-based economy. It 
provides an editorial space for heterodox empirical research, paving the way for plu
ralistic, interdisciplinary and self-reflexive economics. 
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