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6th Rostock Conference on Service Research 
September 13th and 14th, 2018

Research in individual services and service industries is of central importance 
in national as well as international contexts. The 6th Rostock Conference on 
Service Research will bring together European Researchers and practitioners 
from all areas of business administration and all disciplines researching in the 
field of services.

The conference serves business economists, economists, business psycho-
logists, sociologists and other service-oriented researchers. The opening key-
note speech will be given by Prof. Dr. Dr. h.c. Dr. h.c. Jörg Becker (European 
Research Center for Information Systems ERCIS, University of Münster).

We would like to invite all interested parties to participate in the sixth Rostock 
Conference on Service Research. Further information on the conference as 
well as the accompanying program for PhD students is available at 

http://www.dl-tagung.de. 
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