INTRODUCTION 6

1.1 A closing and an opening
1.2 The Swiss Design Awards
1.3 Design promotion as a lens

FROM COMMERCE TO CULTURE: 2
THE ARC OF DESIGN PROMOTION
19172001

2.1 Conquering design promotion
2.2 Federal control
2.3 A path to reform

PROMOTIONAL SHIFT: -
THE SWISS DESIGN AWARDS'
2002 RELAUNCH

3.1 Exhibiting to convince
3.2 A publication as a court case
3.3 Promoting design niche

PROFESSIONAL SHIFT: 108
THE ARRIVAL OF THE “NEW SCHOOL"

4.1 Beyond the profession
4.2 The self-determined practitioner
4.3 Practices, attitudes and forms



https://doi.org/10.14361/9783839471913-toc 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

THE TAKEOVER:

THE NEWCOMERS' APPROPRIATION
OF DESIGN PROMOTION 1999-2020

5.1 From outsiders to insiders
5.2 Closed circuits of promotion
5.3 Blind spots

THE PRIZE OF SUCCESS

6.1 Endings and beginnings
6.2 A price to pay
6.3 Designing the scene

APPENDIX

7.1 Bibliography

7.2 Abbreviations

7.3 Ancillary illustration

7.4 Image sources and credits
7.5 Tables

160

194

208


https://doi.org/10.14361/9783839471913-toc 
https://www.inlibra.com/de/page/agb
https://creativecommons.org/licenses/by-nc-nd/4.0/

