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180ff., 239f.

- Relevance 173

Ads 52,124,162, 176, 258, 382, 482

AdSense for Search 176ff

Advertising service 69, 72ff., 188, 482

Algorithm 132 ff., 352 ff., 457 f., 477 ff.

Answering services
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Bias 7, 285, 2921f., 363, 482

Business user

- see User

Chatbots 89

Comparison Shopping Services

- see Service

Compliance 7, 13, 24, 209 f., 432 ff., 4471f.,

476ff.

Conferral of advantage 252ft., 324ff.

Conflict of interest 141f., 199

Contestability 14ff., 67, 254, 280, 330

Core Platform Service

- see Service

Corporate website user 111 ff.

Court of Justice of the European Union 54ff.

CPS

- see Service

Crawling 52, 109 ff., 129 ff., 143 ff., 218 ff.,

241 ff.

CSS

- see Service

Database 7, 52f., 8Iff., 133, 145, 150, 163,

300, 477

Designation decision 187ff.

Digital Markets Act

- Annex D(2) 30ff., 67

- Article 13(6) DMA 289 ff., 320, 323, 444

- Article 2(23) DMA 15, 92, 107, 169ff., 212,
226

— Article 6(12) DMA 420 ff.

- Article 6(5) DMA 24 ff., 36 ff., 1671f.,
212 ff., 238 ff., 320 ff., 405 ff., 468fF.,
476ff.

- Objectives, 8, 14 ff.

- Recital (51) 171, 20, 44, 52, 139, 190,
241ff., 256ft., 278

Direct suppliers 352 ff., 365 ff., 434 ff.

Discrimination 345 ff., 406 ff.

Distinct Service

- see Service

Dominance maintenance effect 11, 326
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- see Digital Markets Act
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- Entire embedding, 267

- Difference, 268f.

End user

— see User

Equal opportunities 7, 283ft., 311ff., 446ff.,
456ff., 482

Equal treatment 5, 7, 8ff., 21 {f., 246 ff., 482
Fairnesss 14 ff., 306 ff.

Favourable treatment 7 ff., 194, 199ff., 239ff.,
246ff., 270ff., 482

- Relevant treatment of services, 218 ff.
First-Party Service
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Gatekeeper 3 ff., 60 ff., 246 ff., 279 ff.,
293 1f., 374 ff., 468 ff., 479 ff.

General Court 64, 124, 141, 1621f., 185ff.,
207, 247f., 347, 363, 4591f.
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Google Search 2, 10, 37, 58, 63, 123 ff.,
174 ff., 239 ff.

Google Shopping 63, 73 ff., 138 ff., 161 ff.,
1871t., 200 ff., 457 ff.
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Indexing 52, 218 ff., 241 ff.

Indirect suppliers 380 ff., 396 ff.
Individual assessment 479 ff.

Leverage 62ff., 66ff., 155

Marketplaces 28, 72, 105, 121, 196
Neutrality 355ft.

Objective justification 457 ff.
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Online advertising services

- see Service

Online Intermediation Service

- see Service

Online mapping services

- see Service

Online news and media services

- see Service

Online retail services

- see Service

Online Search Engine 5 ff., 8 {f., 70 ff., 122 ff,
180 ff., 256 ff., 325 ff., 347 ff., 480 ff.

— Definition, 47ff.

- Delineation from other services, 791f.
Online travel and accommodation booking
services

- see Service

OSE

- see Online Search Engine
P2B-Regulation 51, 95ff., 110ff., 222ff., 280
Platform envelopment

- Strategies, 17 ff., 61 ff.

- Concept, 62 ff.

- Embedding in DMA, 66 ff.

Product Index 133 ff.

Ranking 7, 12f., 19, 133, 221 ff., 258ff., 306,

330ft., 345ff., 482

Remedies 205ff., 210ff.

Safe harbour 477 ft.

Search Engine Results Page 5ff., 135ff.,

164 ff., 208, 227f., 256ft., 283ff., 347ff.,

3774t 4771t

Self-preferencing 11, 15 ff., 60 ff., 212 ff.,

246 ff., 289 ff., 365 ft.

- Atrticle 6(5) DMA see Digital Markets Act
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- see Search Engine Results Page
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- Answering services, 86 ff.

- Core platform service (CPS), 5, 26ff.,
371f., 156f., 188ff.

- Comparison Shopping Services (CSSs),
69, 145, 162 ff., 185 ft.

- Distinct Service, 5 ff., 20 ff., 301f., 60 ff.,
70, 721t., 80 ff., 167 ft., 274 ft., 480 ff.
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- First-Party Service, 5 ff., 24, 26ff., 217 ff.,
228 ftf., 242 ff., 252 ff., 302 ff., 405 ff.,
423 ff.

- Online advertising services, 69, 72, 188

- Online gaming and gambling services, 69

- Online Intermediation Service (OIS), 5, 7,
93 ff.

- Online mapping services, 69

— Online news and media services, 69

- Online retail services, 69

- Online travel and accommodation booking
services, 69

- Similar service 6 f., 17, 21, 24, 195 ft.,

345 ff., 481 ff.

- Specialised search services 121, 128, 135,
141, 149, 1511f.

— flight search [Unterstichwort] 11, 20,
145f., 482

— hotel search [Unterstichwort] 11, 20,
480, 482

- Specialised search services (Verticals)
151 1%, 177,199 ff.

- Streaming and video on demand services
69

- Third-Party Service 6 f., 17, 21, 24, 195 ft.,
345 ff., 481 ff.

Similar service

- see Service

Specialised search services

- see Service

Streaming and video on demand services

- see Service

Teaser 20, 258f., 482

Technical constraints 445, 456ff.

Third-Party Service

- see Service

Transparency 7, 222ff., 409, 482

User

- Business user 5, 7, 30 ff., 94 ff., 105,

108 ff., 275
- End user 5, 30 ff., 69, 103ff., 274 ff., 292 ff
Verticals

- see Service
Web Index 52, 132 ff.
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