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How to use this book

Piazza virtuale by Van Gogh TV was a television project. One of the most
important goals of our research project that was funded by Deutsche For-
schungsgemeinschaft (DFG) and conducted by the University of Bonn and
Hochschule Mainz from 2018 to 2021 was to make material from the show
accessible to the public.

For this purpose the website http://vangoghtv.hs-mainz.de/ was created.
It contains clips from the show, recordings of the interviews that were con-
ducted during our research, and scans of documents, photos, storyboards
and sketches that we found in the archive of Van Gogh TV. QR codes throug-
hout the book, that can be scanned with a smartphone or a computer, allow
for direct access to this material. In the e-book version, these QR codes pro-
vide direct links to the website.

The bulk of the book was written by project leader Tilman Baumgartel
with contributions by research associate Julian Weinert. Individual texts are
marked with “jw” for Julian Weinert and “tb” for Tilman Baumgartel.

A PDF-Version of this book is available here:
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